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ABOUT THIS REPORT

Sustainability haS always been a priority for This repo_rt covers the period from 1 ng 2021. tp.3U AprilZUZZ, aswell
X ) ) as providing some narrative as to ongoing activities. Data included

us. We are paSSIOnate about improving the represents Ashtead Group plc and its subsidiaries unless otherwise stated.

. - . . 1y It should be read in conjunction with the disclosures provided within our
l.lveS Of our peopl‘e! ContrIbUtlng Ina pOSItlve Annual Reportand Accounts 2022, which includes our disclosures in
way to the environment and engaging inthe accordance with the standards and recommendations of the Task Force

- . . . on Climate-related Disclosures.

communities in which we live and work.
Embedding ESG as one of the actionable
components of our company strategy has
further increased our focus and means that
now is the right time to start publishing a

stand-alone sustainability report.

INTRODUCTION ... OURPEOPLE

2022 Highlights THE ENVIRONMENT. . “Our ability to lead by

What sustainability means

OUR COMMUNITIES 1
toAshiead ........ way of ESG requires
ESGincorporated into Sunbelt 3.0 - GOVERNANCE

Ambition with purpose APPENDICES true cultural adoption
S T throughout the

Environmental benefits of SASB disclosure Organisation, which
e oo we are well on the way
S ) (e e
Material topics a clear heading and

measurable milestones.”

Brendan Horgan, CEO




INTRODUCTION

OUR PEOPLE

2022 HIGHLIGHTS

OUR PEOPLE

TRIR 1.0

THE ENVIRONMENT

Engage for Life programme driving a culture
of safety throughout the business. Total
recordableincidentrate (TRIR') is less than
1.0in North America

87%

Engagement score achieved in our Express
Yourself employee survey with an 83%
participation rate

READ MORE ON PAGE 15

OUR COMMUNITIES

THE ENVIRONMENT

-22%

Our Scope 1and 2 carbon intensity of 42.2tC0O5e
per $m of revenue was 22% lower than our
benchmark year'

20%

Approximately 20% of our rental fleet is
comprised of battery, electric, hybrid and solar
powered assets. These include assets such as
electric scissor lifts and tower lights

READ MORE ON PAGE 23

1 Carbon intensity reduction target relates to Scope 1
and 2 emissions compared with a benchmark year
of 2018, calculated on a constant currency basis.

GOVERNANCE APPENDICES

During Sunbelt 3.0, we planned to open

298 new locations, offering more possibilities
for positive impact through career creation,
volunteering, supporting local causes and
responding to emergencies

Recognised as a Top-50 military-friendly
employer

READ MORE ON PAGE 30
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GOVERNANCE

20%

ESG goals embedded in remuneration through
share-based incentive plan for Sunbelt 3.0

4L46%

Proportion of our Board of directors who
are female

READ MORE ON PAGE 35

Ashtead Group plc Sustainability'Report 2022




OUR PEOPLE

At Ashtead, we have always prioritised the
safety of our people, customers and members
of the communities we serve, while providing
our customers with a reliable alternative to
ownership, supporting the communities we
serve across our store network, limiting the
environmental impact of our operations and
ensuring a strong governance framework.

As part of our Sunbelt 3.0 strategy, we
formalised our environmental, socialand
governance ['ESG’) commitments in relation

to our people, the environment and our
communities, as well as focusing on the
opportunities that ESG brings to rental. As such,
our ESG priorities are now one of five actionable
components in the Sunbelt 3.0 strategy under
the banner Lead with ESG. For Ashtead this
means operating in the most sustainable and
responsible wayin all areas of our business.

Lead with ESG is about engagement, action

and results; pushing Ashtead to be the most
sustainable company it can be. We have analysed
the issues and impacts thatare mostimportant
toour business and stakeholders and defined
ourareas of focus: our people; the environment;
our communities; and our governance.

“Sunbelt 3.0 has formalised

THE ENVIRONMENT

OUR COMMUNITIES

INVESTING IN OUR PEOPLE

Striving to be a sustainable companyisa huge
source of pride for our people and away to
attractand retain talentinanincreasingly
constrained labour market. Safetyis our first
priority at Ashtead and has been for many
years. However alongside our focus on safety,
we are also focused on providing our people
with opportunities to develop their skills and
experience, and therefore enable career
development through clearly defined, yet
flexible, career pathways. We believe that this
isthe right thing to do, butitis also keyin
delivering superior performance and customer
service and advancing our culture.

Diversity, equity and inclusion ['DEI')is a further
area of focus with a high degree of engagement
from across the business. In 2021/22, we
established our first grassroots DEl taskforce
in North America, which is already driving real
cultural progressin the business. We have

also established a newwomen'’s group, WISE
(Women: Inspired, Supported, Empowered),
which is supportingwomen across the
organisation and helping to increase the number
of women we recruit into our industry.

our commitment to ESG topics
within our business strategy.”

GOVERNANCE

APPENDICES
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INTRODUCTION OUR PEOPLE

WHAT SUSTAINABILITY

MEANS TO ASHTEAD CONTINUED

ENVIRONMENTAL BENEFITS OF RENTAL
The environmental benefits of renting
equipment ratherthan ownership are clear.
Many customers using one piece of application-
specific, world-class manufactured, well-
maintained and safe equipment as partofa
sharing economy is better for the planet and
resultsinthe manufacture of fewer assets,

use of fewer naturalresources, more efficient
use of assets as the optimal asset can be used
foracustomer's job, lower emissions and fewer
assetsreaching end of life and therefore
requiring disposal. Maintaining our equipment
to the highest standards and investing in the
newest, cleanest and most eco-efficient
technology reduces emissions further during
its use and extends equipment life.

Atthe end of its service life with us, our
equipment has manyyears of use remaining and,
assuch, we sell these in the secondary market.
With shared use, reduced resource use,
maintenance and repair, and recycling into the
secondary market, rental meets many of the
principles of a circular economy.

WORKING IN OUR COMMUNITIES

Our network of more than 1,200 storesis a
natural extension of our communities and our
responsibility to these communities increases
aswe grow. We provide jobs and training and it
is crucial to us thatwe recruit locally when we
can, including a focus on young people and
military veterans.

THE ENVIRONMENT OUR COMMUNITIES

We also support local community needs,
andrespondintimes of emergency or natural
disaster, often as afirst responder with
equipment needed in crisis situations.

GOVERNANCE

Arobustapproach to corporate governance

is the foundation for delivering our strategy

and ensuring our growth is responsible

and sustainable. The tone from the top, risk
management and transparency are all elements
that are essential to our business performance
and its sustainability.

Theinclusion of Lead with ESG in Sunbelt3.01is
the next stage of our sustainability journey, and
anindicator of the importance we assign to this
areaand ourdirection of travel. Although the

time horizon of Sunbelt 3.0 is three years to 2024,

we are laying the foundations for how Ashtead
cansustainitself farinto the future, to stand the
test of time and remain relevant within an
increasingly fast-changing world.

We understand that identifying metricsin
measuring our performance isimportantand
have a number that we monitor, including health

and safety incident rates, employee engagement,

staff turnover and carbon intensity.

GOVERNANCE APPENDICES < CONTENTS >

UNITED NATIONS
SUSTAINABLE DEVELOPMENT GOALS

The Group’s activities help advance the United Nations
['UN’) Sustainable Development Goals ([SDGs').

We have identified the eight goals where we believe we
can make the most contribution through our focus on
recruitmentand training, focus on diversity, equity
andinclusion, the development of our products and
management of our operations:

(I SDG3: We care about our people and have built
e 5 culture around health, safety and well-being
through our extensive programmes, training
and continuous support

ALy SDG4: We are committed toinvestingin the
EDUCATION .

trainingand development of all our people to
provide them with the skills and opportunities
for career developmentto enable themto be
the besttheycanbe

GENDER SDG5: We are focused on providing equal
EQUALITY oy .
opportunities forallacross the business,

g regardless of gender

Pl SDG8: Our goalis to continue to expand the
ECONOMIC GROWTH . . . L.
business, opening new locations, providing

/\/" inclusive and productive employment, and
‘I ensuring sustainable growth

SDG10: We believe in providing equal

1 0 REDUCED
INEQUALITIES

~ opportunities foralland are striving to make a;
=) the business more diverse through our -
v diversity, equity andinclusion programmes

acrossthe business

1 SDG11: We have the opportunity and
responsibility toimpact positively the

AE@ communities in which we live and work

neEs through employment, skills developmentand =
community support

SDG12: Rentalrather than ownership reduces
CONSUMPTION . . .
ol the environmentalimpact of equipment

m through enabling many customers to share
asingle piece of equipment

1 RESPONSIBLE

13 cuwme SD(_;13:Wearefocused on reducingthe
environmentalimpact of our business,

@ through our own direct operations and through
bringing low or zero-carbon emission

equipment to the market

Ashtead Group plc_ Sustainability Report 2022
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ESG INCORPORATED INTO SUNBELT 3.0 - AMBITION WITH PURPOSE

ACTIONABLE COMPONENTS

GROW GENERAL Advance our clustered market approach through a proven playbook to meet demand and enable increased rental penetration
TOOL AND ADVANCE in North America while optimising our operational network in the UK.
OUR CLUSTERS

AMPLIFY SPECIALTY Drive accelerated growth through recently realised Specialty scale, unique cross-selling capabilities, and demand in the early
phases of rental penetration.

furtherimproving our customer value proposition and capture the benefits of scale across the Group.

LEAD WITHESG Embracing responsible sustainability and success for our people,
our customers, our communities and our investors; while unlocking
structural benefits ESG will bring to rental across the Group.

DYNAMIC CAPITAL Consistent application of our capital allocation policy to optimise capital deployment for the benefit of all stakeholders.
ALLOCATION

n ADVANCE TECHNOLOGY Make the move from industry-leading technology platform, to a leader among the broaderindustrial and service sector;

UNDERPINNED BY CULTURAL ELEMENTS:

INVEST IN OUR PEOPLE ENTREPRENEURIALISM BRINGING AVAILABILITY, RELIABILITY
WITH SCALE AND EASE TO OUR CUSTOMERS

Ashtead Group plc. Sustainability Report 2022\,




INTRODUCTION

Asht

OUR PEOPLE

THE ENVIRONMENT

OUR BUSINESS MODEL

WHAT WE DO

We have a platform
which enables our
customers to rent
what they want, when
they want and where
they want with ease.

[
=) >
_9

BUY

We buy a broad range of
equipment from leading
manufacturers.

RENT

We rentit on ashort-
term basis to a broad
range of customers.

SELL

We sell the older
equipmentin the
second-hand market.

ead
group

HOWWEDOIT

Creating sustainable
value across the
economic cycle

mm Powering the platform

mm  Managing through the cycle

1. DIFFERENTIATING OUR
FLEET AND SERVICE

OUR COMMUNITIES

GOVERNANCE

APPENDICES

PLANNING AHEAp

1

DIFFERENTIATING
OUR FLEET AND
SERVICE

ENSURING
OPERATIONAL
EXCELLENCE

3

INVESTING IN
OUR PEOPLE

2.ENSURING OPERATIONAL
EXCELLENCE

3.INVESTING
INOUR PEOPLE

4

MAXIMISING
OUR RETURN ON
INVESTMENT

4. MAXIMISING OUR
RETURN ON INVESTMENT

Broad fleet mix

Culture of health and safety

Highly skilled team

Effective fleet management

Evolution of Specialty
businesses

Focused, service-driven
approach

Devolved structure

Optimisation of utilisation
ratesandreturns

Broad range of customers
and applications

Long-term partnerships with

leading equipment suppliers continuity

Maintaining significant staff

Flexibility in local pricing
structures

Scaletomeetsizeandrange
of requirement

Industry-leading application
of technology

Strong focus onrecruitment,
trainingandincentive plans

Focus on higher-return
equipment

{  CONTENTS >

CREATING VALUE

How we share value with
our stakeholders:

Our People

Investing in our people to provide
opportunity for development and
to ensure we take the very best
care of our people.

Our customers

The provision of cost-effective
rental solutions to a diverse
customer base.

Our suppliers
Developing long-term
relationships with suppliers.

Our communities

Enhancing the communities in
which we operate, through
employment, opportunity and
community involvement.

Our investors

Generating sustainable returns
for shareholders through

the cycle.

Our environment
Working to ensure we have
a positive impact on the
environment.

Ashtead Group plc Sustainability Report 2022



INTRODUCTION

0&A
WITH OUR CEO,
BRENDAN HORGAN

Brendan
Horgan
CEO

OUR PEOPLE THE ENVIRONMENT

OUR COMMUNITIES

Q: What does ESG mean to
you and Ashtead Group?

ESG is embedded into everything we do at
Ashtead and isa core componentin how we
operate our business. | see a huge tailwind,
both environmentally and socially, and it is
importanttousandall our stakeholders that we
are atthe forefront of this. On the environment
side, rental has obvious benefits when many
people use one piece of application-specific,
world-class manufactured, well-maintained
and safe equipment, particularly in terms of
lowering emissions and embodied carbon.
Socially, with over 1,200 stores and over 22,000
team members, we have a clear responsibility to
deliver positive impact in terms of employment,
skills development and community support.

Q: What impact has including

Lead with ESG as a core actionable
component of the Group’s
strategy had?

Responsible sustainability has always been
importantto the Group and part of our activities
day-to-day. However, formally embedding ESG
within our strategy for the benefit of our people,
customers, suppliers, communities and
investors, as well as optimising the structural
benefits ESG brings torental, has further
prioritised sustainability.

We have identified four key areas of focus: the
environmental benefits of rental; innovation

in partnership with our suppliers; investingin
our people; and supporting our communities.

GOVERNANCE APPENDICES

Rental has obvious benefits as when many
people use one piece of well-maintained

and safe equipment, this results in lower
consumption of natural resources, reduced
waste and lower emissions. We invest billions
of dollarsinrental equipment everyyear, and
are committed to bringing the very latest, low
and even zero-carbon emission equipment to
the market.

Thatiswhy our second key area of focus is
innovation in partnership. Whenever I talk on
this topic, | always like to explain this with the
statement: “within the equipmentindustry in
general, and rentalindustry specifically, you are
either a spectatortoinnovation or, so to speak,
aplayeronthefield.” And we are indeed an
instrumental player. We work closely with our
suppliers to help them design, develop, trial
and bring to market innovative, environmentally
sustainable equipment, including electric
versions of the most widely used pieces of
rental equipment.

Our third key area of focus is around developing
our people. Our workforce which comprises of
over 22,000 individuals is the backbone of our
businessand soitis essential that we investin
the training and development of all our staff.
We really care about our people and so investing
in health and safety programmes, including
mental health and well-being programmes,

we ensure they remain safe and healthy whilst
working for us.

Our fourth key area of focus is supporting our
communities. With over 1,200 locations, we have
aclearresponsibility to deliver positive impact
interms of employment, skills development and
community support. This isdone in many ways
but something lam particularly proud of is
ourability to help inatime of crisis. With our
Emergency Response Team, we are able to be on
the ground within the communities in which we
work and live, helping themin atime of crisis.

{  CONTENTS >

Q: It is over a year since you launched
Sunbelt 3.0 which included Lead with
ESG as an actionable component.
What has the Group been doing and
how do you feel it has gone so far?

We have always taken our responsibilities
asabusiness seriously because we think this
istheright thing to do. But Lead with ESG is the
firsttime we have formalised sustainability as
acomponent of our business strategy. | believe
this reflects the realities of the world we live in,
the challenges we face and the opportunities
challenges often bring. What Lead with ESG has
done sofaristolightafireacrossthe business
and turbo charge our ESG initiatives, many
examples of which are included within this
sustainability report.

We have achieved so much, but we know

we are only at the beginning of our journey.
We have many more exciting projects in the
pipeline and are now working to enhance our
processes, monitoring and measurement of
ESG topics, which will ensure we have the
maximum positive impact and deliver
continuous performance improvement.

Q: Thinking about climate
change, how is Ashtead planning
to tackle this?

(A All companies need to be looking at reducing
carbon emissions and we can provide solutions
to help them by investing in the latest, most
efficientand low or zero-carbon equipment.
There are always early adopters of new
technology who will rent the latest electric

or hybrid equipment from us to help achieve
their own environmental goals. Ourjobis to
promote the benefits of using greener options to
customerswho are not so sure. Thisis how we
amplify our impact beyond our own operations
as the world moves towards low-carbonand
electrified technology.

Ashtead Group plc Sustainability Report 2022
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OUR PEOPLE

Q&A CONTINUED

Q: You are on record as saying
that the sharing economy is
environmentally beneficial.
Can you elaborate on that?

B The changeinrecentyearsis how people,
millennialsin particular, have embraced the
sharing economy. Although it may be more
obvious in some consumer-facing sectors, we
have been advocating the benefits of rental as
partof the sharing economy for many years.
Initially, we needed to prove the convenience,
reliability and cost benefit of rental as opposed to
ownership to get customers to embrace rental.
Broadly, thatargument has been won, but with
climate change, the imperative has shifted and
the carbon benefit of rentalis the new
opportunity.

Itisalsoworth noting that the rental sector
supports many of the principles of a circular
economy. These include shared use, efficient
and reduced use of resources, high levels of
maintenance and repair, and ensuring further
use orrecycling of equipment at the end of its
useful life.

THE ENVIRONMENT OUR COMMUNITIES

Q: What other highlights or
challenges can you share?

B | o thrilled with the work we have been
doing on diversity, equity and inclusion across
the business. We also established an employee
resource group forwomen to promote more
genderdiversity across the business, the first of
anumber of resource groups we have planned.

Safety continues to be an area of good
performance for us. Engage for Life, our safety
plan, is fully embedded and driving a culture

of safety. However we are also focusing on
employee well-being topics alongside more
traditional safety processes and controls.

We have had a period of record safety
performance across the group with our

Total Recordable Incident Rate remaining
belowonein North America.

Although our retention statistics are very good
when compared to businesses largely comprised
of a skilled trade workforce (mechanics, drivers,
etc.)we would like to improve retention further.
We have reviewed and enhanced our base pay,
profit share and other employee benefits to
enhance our attractiveness asan employer

and bolster retention. We are also focusing on
accurate recruitmentand improved employee
onboarding, so that we keep the employees we
hire. Our statistics show that once an employee
has beenwith us for 18 months to two years,
turnover rates are then extremely low. The first
two years is the sweet spot where we are aiming
toimprove our performance.

GOVERNANCE APPENDICES

Q: Finally, what can we expect from
Lead with ESG in the coming years?

A 2 mentioned, we are still relatively early in
our formalapproach to ESG. Our strategy is
aboutaction, engagement and results; pushing
Ashtead to make a positive contribution to our
people, the environmentand our communities.
We will continue to work with our suppliers to
bring to market new zero and low-emission
equipment, aswellas alternative fuels to reduce
both our own and our customers’ emissions.

We are also broadening our own fleet of assets
and the product solutions for our customers.

An example includes our investmentin load
bank assets during 2021/22, with the Group

now offering the largest fleet of load banks in
the industry. These assets are criticalin the
transition from traditional fuel sources. A further
example is the development of innovative product
offerings which provide more efficient use of
current technologies such as the combination
of traditional diesel generators with battery
storage units - theresultis less fuel burned

and therefore lower emissions.

We are leadersin ESG and as we progress
towards our ESG goals, we will be guided by our
long-standing desire to do the right thing.

{  CONTENTS >

We have identified four major
areas where we see Ashtead
making a real difference
with ESG:

Environmental benefits
of a sharing economy

Ashtead Group plc Sustainability Report 2022




INTRODUCTION OUR PEOPLE THE ENVIRONMENT OUR COMMUNITIES

1. Environmental benefits
of a sharing economy

“The rental industry embodies the sharing
economy and there are clear cost'and.
environmental benefits to rental compared. .
with ownership. Many people renting one‘

piece of well-maintained qupment Is an

inherently more sustainable choice.’
Douglas McLuckie, Managing Director ofESG

==

GOVERNANCE

Rental makes environmental
sense across the value chain

SUPPLY CHAIN

We source responsibly
from leading
manufacturers,
investing in electric,
hybrid and low or
zero-emission
technology

OPERATIONS

High utilisation of
rentalassets that
comply with the latest
environmental
regulationsand are
well-maintained

We invest billions of dollars every year
inthe latest, most efficient equipment
andourrental fleetis one of the most
modern in the industry. Environmental
impactis a key consideration in our
purchasing —approximately 20% of
our fleet runs on alternative power
sourcesto fossil fuels, with the
majority of our fossil fuel powered
equipment meeting the highest
emissions standards.

CUSTOMER

Ensure the right
equipment for the

job. Solutions designed
with the environment
inmind, including zero
and low-emission
options

APPENDICES

END OF RENTAL LIFE

Optimal maintenance
and refurbishment
extends rental life and
ensures equipment has
furtheruse beyond its
rental life

{  CONTENTS >

CASE STUDY:

1for 10

ILLUSTRATING THE CARBON
BENEFIT OF RENTAL

Taking a 2.5 tonne JCB mini excavator
asanexample, asingle rental asset
replaces the need for ten owned
assets. This saves the equivalent

of 32.5tonnes of embodied CO,
emissions, equivalent to the annual
emissions of seven passenger cars.
Acrossour business, Sunbelt owns
andrents 11,000 mini excavators,
which equates to carbon savings of
357,000 tonnes of CO,.

Rental meets many of the principles
of acircular economy

Reducing resource consumption and
waste

Reducing emissions through shared
use of efficient products

Extending equipment lifespan through
optimal maintenance, repair and
refurbishmentand remanufacture

Recycling or repurposing equipment
when it reaches the end of its rental life
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2. Partners

In innovation

POSITIONED TO INFLUENCE THE MARKET

Working in the space between major equipment
manufacturers and hundreds of thousands of rental

customersto influence the market for innovative and low
or zero-emission products.

We understand customer demands and provide  + i
this insight to manufacturers to help them meet F L

customer needs.

Y

Byinvestingin, and renting out, electricand MOoOoo

acceptance of innovative products. ,

By committing investment to electric and hybrid 1« ,
technology, we show manufacturers there is
demand for greener products, supporting their >

commitment to develop new products. =

o -
.
e,

e,

hybrid equipment, we enhance customer : i

OUR COMMUNITIES

GOVERNANCE

APPENDICES {  CONTENTS >

“Itis not enough for us to simply buy the latest low
or zero-emission equipment. We want to accelerate
the transition to a low-carbon economy. We are
able to achieve this by working closely with our
large suppliers to develop, trial and bring to market
innovative, environmentally sustainable equipment.”

Brad Coverdale, VP, Fleet & Product Support

CASE STUDY:

INNOVATION IN ACTION

We have partnered with Doosan Bobcat to develop and
produce the world’s first all-electric compact track loader.
Our collaboration involved concept and product development,
and testing and customer acceptance of the battery version of
Bobcat'siconic compact loader.

Inaddition to being a zero-emission machine, the loader has
other environmental benefits:

- itismade with around halfthe parts and components of the
traditional dieselversion, reducing maintenance needs and
lifetime ownership costs;
using electric motors rather than hydraulics, the loader
needs only one litre of eco-friendly coolant compared to
around 230 litres of fluids for the diesel/hydraulic model,
reducing costs, emissions and the risk of spills; and
the motoris silent-running and reducesvibration for
operators.

In addition to collaborating in the development phase, Sunbelt
has committed to buy two-thirds of the initial production run of
150 machines.

Dieselcompact loaders are a staple construction machinein
North Americawith around 100,000 units purchased each
year. Rentalonly accounts fora 30% share of this market. With
ourinvestmentin the electric loader, initial rental penetration
of this zero-emission model based on ourinvestmentalone
willbe 67%. We plan to partnerwith Bobcat on furtherelectric
productdevelopmentinthe future.

Ashtead Group plc SustammabitityREbort 2022
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= GROWING COMPANY, With training and evaluation, these
3. Developlng GROWING WORKFORCE employees, such as technicians, fitters,
We are very much in growth mode and and drivers, can enhance their skills,
our Workforce this means that we need a skilled and ability and experience within their area

committed workforce that can support of expertise.

our expansion plans and adapt to the R g
o ever-changing skills required as new ewandingloln
We want every team member Who works technologies become available. Investment ~ People’s contribution

. inthe training and development of our We reviewed our pay and benefits to
fOl" AShtead tO become the bESt version employees is therefore essential. ensure our people are rewarded for

the partthey playin our success. Our

Of themselVGS. We eqUip our team With Clearly defined career pathways employees’ pay and benefits is made up

We provide clear yet flexible promotion of competitive fixed pay and a range of

SkillS and give them Opportunities fOI' pathways within the business, so that benefits and incentive programmes to

ambitious employees can see routes motivate employees and support our

career development. The Group is in T et TR o
agm - = We offer ways to progress for those that

growth mode and recruiting, retaining want to stay intheir specifi job area.

and creating an environment to enable

the best talent is our goal.”

Monica Ziegler, VP, Talent Management

CAREER PATHWAYS:
DRIVER TO BRANCH MANAGER

-6

r @

® @ >

Driver Dispatcher Store manager

Understanding all aspects of the 12-month period of education, The Sunbelt leaders programme

business, including being part of experience and exposure, provides leadership skills and

high-performance teams, safety, with leadership and team training to help staff focus on

and customer service. development training. operationaland financial
performance goals.

To prepare for becoming a dispatcher, To prepare for becoming a store

employees complete a development manager, employees complete

programme on basic leadership skills. adevelopment programme on

team leadership.

Asht

(=Yoo o
group Ashtead Group plc Sustainability Report 2022



{  CONTENTS >

INTRODUCTION OUR PEOPLE THE ENVIRONMENT OUR COMMUNITIES GOVERNANCE APPENDICES

4_ BQ“Efitting RECOGNISED FOR GIVING TIME SUPPORT IN

RECRUITING EX-MILITARY AND SKILLS TIMES OF CRISIS

Our Communities Around 9% of our workforce in Employee volunteeringis a direct We are oftenafirstresponder

the USis ex-military and thisis way we can support communities inthe event of natural disasters,
anumberwe want to grow by with the valuable skills of our extreme weather events or
beingan employer of choice for workforce. We have enhanced and other emergencies, bringing
military veterans. unified ourvolunteering policy equipmentand power to aid
across the Group to allow all clean-up operations and get
We have been recognised twice employees two days of paid communities back up and running.
forourapproach to recruiting volunteering each year. Wherever Our Emergency Response Team
veterans. In North Americawe are possible we link volunteering coordinates our crisis supportand
a top Military-Friendly Employer opportunities to areas where we is ready to deploy ata moment’s
andin the UKwe were awarded the can create socialvalue, such as notice. We support 20 or more
gold Armed Forces Covenant for mentoring, skills development, major responses eachyear, such
military recruitment. training and education, and jobs as Hurricane Ida that hit Louisiana
and employability. in2021.

2 days

Ashtead allows all employees two
days’ paid volunteering each year

We plan to grow our operations in “ - - E - 3
Norih America by more than 30% during We had a vision to build a multi-national

Sunbelt 3.0. As we open more rental programme geared to support the unique

stores in new communities, our

opportunity to deliver a positive impact Challenges faced by our veteran teammates and
IS e e aln e their families. We now lead one that exceeds

The community benefit we bring

through local recruitment, economic industry standards, internationally recognised as
activity linked to our operations and better than best-in-class, and that extends support

support in the form of volunteering,

emergency response and charity work to every country in which Ashtead is located.”

i id le.
B ERIEIEEELNE Master Chief Shane McKenzie, USN, Retired
Director, Veterans Programs

Asail:'(e)ag y “Agy ) : Ashtead Group plc Sustainability Report 2022 13
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OUR PEOPLE

MATERIAL TOPICS

The Group's risk management framework
enables us to identify, assess and manage our
risks from both a top-down strategicand a
bottom-up business perspective. Although
the Board has overall responsibility for risk
management, setting of risk appetite and
implementation of the risk management policy,
our risk management framework is designed
toenable our employees to take advantage of
attractive opportunities, yet to do so within the
risk appetite set by the Board.

As partof ourrisk management process, we
regularly assess the most material matters to the
Group, including those related to environmental,
social and governance matters, and assess their
potentialimpact on our business and the
generation of long-termvalue. The most material
mattersidentified impacting the Group's future
sustainability and prospectsinclude:

- people and culture: retaining and attracting
good people is key to delivering superior
performance and customer service and
progressing our culture. Askilled and
committed workforce is fundamental to the
Group’s long-term success and key to thisis
treating everyone fairly and with respect;

THE ENVIRONMENT

OUR COMMUNITIES

- healthand safety: failure to ensure the
highest standards could result in accidents
which may resultininjury to or fatality of an
individual. Health and safety is fundamental to
our culture andis at the forefront of everything
we do, underpinned by our Engage for Life
programme; and

competitive landscape: we believe there

isan opportunity to drive market share and
rental penetration as customers become
accustomed to the flexibility of rental. Between
2010and 2022, increased rental penetration
effectively grew our end market by c. 25% and
we see this trend continuing, with a further
tailwind provided by environmental concerns
and the benefits which arise from rental rather
than ownership.

Specifically in relation to ESG-related matters, the
most materialissuesidentified are set out within
the Group’s sustainability wheel. In each section of
thisreport, we detail our current achievements
and initiatives across these topics.

GOVERNANCE APPENDICES
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INTRODUCTION

OUR
PEOPLE

WHY IT MATTERS

Our people bring enthusiasm and
passion every day they come to work with
us. We want to reward their input with

a safe work environment, opportunities
to develop and grow, and a workplace
where everyone is accepted and has a
sense of belonging.

KEY ACTIONS AND INITIATIVES
We enhanced our Engage for Life

safety programme with ‘Power Up’,

awellness approach that gets our
employees readytogo’ every
morning. We continue to investin
training and development by
providing access to training and
online courses. Our pursuit ofa
more diverse and inclusive
workforce took a big step forward
aswe established our Diversity,
Equity and Inclusion Task Force
and awomen’s employee resource

UNSDGs: group across North America.

GENDER 'DECENT WORK AND
ECONOMIC GROWTH

GOOD HEALTH QUALITY
AND WELLBEING EDUCATION EQUALITY

e M &

Ashtead
group

OUR COMMUNITIES

GOVERNANCE

PROGRESS

TRIR 1.0

Engage for Life programme driving
aculture of safety throughout the
business. Total Recordable Incident Rate
(TRIR)is less than 1.0in North America

87%

Engagement score achieved in our
Express Yourself employee survey,
with an 83% participation rate

APPENDICES

LOOKING AHEAD

- Firstand foremost, safetyis our leading
priority. We will continue todrive a
culture of safety through our Engage
for Life programme across the Group.
Nevertheless, we continue to look for
ways in which we can enhance further
our safety policies and procedures and
have improvement plansinanumber of
areas, including enhancing how we
monitor and measure performance,
and how we can use technology to
enhance safety across the business.

2022/23 will be the first full year of our
Diversity, Equity and Inclusion Task
Force in North America and we will
focus on promoting advocacy for
diversity across our business and
delivering training on diversity topics
across the Group.

Ashtead Group plc
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- Obtaining employee feedback
is crucial to maintaining a happy
and fulfilled workforce. In
North America, our Express
Yourself Survey received an
84% participation rate with
an88% engagementscore. Inthe
UK, participationin thisyear’s
surveywas 81% with an 83%
engagement rating.

While the result of the engagement
surveys is pleasing, there is room
forimprovement. We have taken the
results of the surveys and developed
action plansata local levelto
addressand improve areas of
weaker performance.
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OUR PEOPLE

OUR PEOPLE CONTINUED

HEALTH AND SAFETY

an

/

The Group's success is built with a culture where
health and safetyis at its core. We are committed
toimproving continually our safety performance,
bothin howwe operate and the equipment and
services we provide for customers and believe
thatbeing recognised for excellence in health
and safety provides us with significant
competitive advantage.

We target safety improvement through health
and safety programmes, engaging employees to
keep their own safety and that of their colleagues
inmind atalltimes. Our safety training for
employees, managers and leaders reinforces the
importance of a safety first mindset and we pay
particular attention to near misses as a way of
continuing to understand and focus on safety
risks. Allincidents and near misses are
investigated and responded to swiftly.

THE ENVIRONMENT OUR COMMUNITIES

SAFETY INITIATIVES
We have core safety processes across all our
stores. In North America these include:

- the near miss programme, which provides
insights into our exposures across our
business;

the pre-task planning programme (Take 10
Programme), which requires everyone to take
atleast 10 seconds to think through the job
theyare about to do using a pre-task planning
checklist. Examples of tasks where thisis

applied are loading/unloading, wash bay work,

checking equipmentin, and technicians
repairing or conducting routine maintenance
onthe equipment;

the Safety Committee engagement
programme, which ensures all stores hold
safety meetings and engage in topics such as
near missreporting, being more observant
in looking for exposures, corrective action
closure, etc.; and

“Health and safety is the backbone of our business
and culture. A strong reputation for excellent
health and safety is a significant competitive
advantage for us.”

GOVERNANCE APPENDICES

- Regional Safety Managers presentin our
business, who engage on a daily basis with
team members. Their role includes truck
inspections, facility assessments, training
and listening to feedback from our people.

Inaddition, the US senior leadership team'’s
weekly safety meetings provide focus towards
developing solutions that can be replicated
across the Group. We hold annual safety weeks
designed to increase awareness of the
importance of safety across the business.

Similar safety processes operate in the UK, with
programmes designed to ensure staffalso take
responsibility for their own safety. In addition,
Sunbelt UK managers undertake a five-day IOSH
Managing Safely course.

nome SMFE

KEEPING SAFETY PERSONAL... IT'S IN OUR HANDS

More of our safety initiatives are outlined in our
Annual Report (available from: Ashtead Group

- Annual Report).

{  CONTENTS >

CASE STUDY:

ENGAGE FOR LIFE

Our Engage for Life safety
programme is at the heart of our
approach to safety, built on three
pillars: culture; community; and
commitment. It is the basis for
everything we do on safety,
developing the controls and
culture toreduce, and ultimately
eliminate, serious injuries or
fatalities. Italso focuses on
employee health and ensures we

have the right skills to work safely.

An important component of
Engage for Life is that we
demonstrate the dedication to
the well-being of our team
members, their families and
communities while supporting
and encouraging team members’
safety development. We were
recognised by the Board of
Certified Safety Professionals
'BCSP’) asan Emerald Class
Certification Sponsor, for
supporting our team members in
achieving safety certification, with
over 50 team members having
completed the programme.

ENGAGE
FORL FE

Ashtead
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SAFETY ON THE ROAD

Our fleet of company vehicles drives more

than 285 million miles every year delivering our
fleetand servicing the needs of our customers.
Covering this distance means safety on the road
forourdrivers and otherroad usersisahuge
priority for us. While we have one of the safest
fleetsinthe equipment rentalindustry, we
continue to focus on safety through our
commercialvehicle training programme and
defensive driving courses so as to target ways
inwhich we canreduce ourincident rate.
Inaddition, drivers complete an electronic
pre-trip inspection for everyjourney using their
mobile device and we conductonline driver risk
assessments that identify safe and unsafe
behaviours through interactive driving modules.

Ourdriver safety programmes use onboard
telematics to help us prevent unsafe behaviours
oractivities on the road. The system is designed
toimprove driving behaviour but also provides
benefits from reduced fuel use, enhanced engine
and vehicle maintenance, and fewer accidents.

We are introducing cameras into our delivery
and service vehicles to assist our drivers with
real-time feedback on behaviours that could lead
tovehicleincidents. Italso enables recognition

of positive actions and a job well done. In addition,
drivers participate in online risk assessments

{  CONTENTS >

thatidentify safe and unsafe behaviours through
interactive driving modules. By identifying the
risk profiles of our drivers, we are able to develop
specific adaptive learning programmes for them.
Through the use of electronicdriver logs, our
drivers receive real-time feedback on their hours
of service and our fleet safety compliance team
is able to retrieve driver data immediately.

Since 2020, we have also equipped all new
Class 8trucksin North America with the
collision mitigation technology often available
in personalvehicles. Thisis designed to try and
preventa collision or decrease its severity in
the moments before it occurs, using a forward
collisionwarning system, adaptive cruise
control, lane departure warning system and/or
anautomatic braking system.

CASE STUDY:

SAFETY WEEK

Our latest and first global Environment,
Health and Safety week was designed
around the theme of getting our teams
‘Ready to Go' every day at work.

Each day we highlighted a different

safety topic supporting the theme. These
included: Power Up, ourinitiative to get
our bodies and minds ready for work each
morning with a focus on movement and
dynamic stretching; how our safety
councils work to engage our teams and
ultimately drive safety improvements;
arefresher on what ESG means to

our business and how it fits into our
strategy; a piece on wellness, in particular
fatigue, how quality sleep can prevent
errors, breathing, and the importance of
powering down at the end of each day;
finally, we reflected on two years of our
Engage for Life programme and how we
are performing.

Ashtead Group ple Sustainability Report 2022
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SAFETY PERFORMANCE

We monitor and analyse health and safety
incidents and ‘near misses’, investigating
and analysing root causes to help identify
recurrentissues and risks, and implement
preventative controls. The importance of
health and safetyis reflected in the fact that
the number of reportable accidents is one of
our group-wide KPls.

We continue to develop and improve our
incident management system which enables
us to manage incidents while allowing us to
investigate, analyse root causes and track
corrective/preventative actions. The tracking
and reporting of ‘near misses’is an areawe
are looking to improve as the lessons learnt
are asinstructive or often more so than from
actualincidents.

Safetyis measured differently in North America
and the UK due to different regulatory
frameworks. In the US and Canada, reportable
accidents are reported in accordance with
OSHA (Occupational Safety and Health
Administration) whereas in the UK, reportable
accidents are reported in accordance with
RIDDOR (Reporting of Injuries, Diseases and
Dangerous Occurrences Regulations). Under
the different definitions, more incidents are
generally identified in the US as being reportable
thaninthe UK.

THE ENVIRONMENT

OUR COMMUNITIES

To compare performance between our main
operating countries we measure incidents using
RIDDOR, as shown in the table below. All safety
and health reporting is made through our online
safety reporting system. We remain committed
toreducing these rates as much as possible and
continue to see progress across the businesses.
We are delighted to report that ourincident rate
improved lastyearinall geographies.

GOVERNANCE APPENDICES

Inaddition to monitoring reportable incidents,
we have developed a set of performance
predictors. These are a set of six leading
indicators that monitor each month’s activities
supporting our safety culture and performance.
The leading indicators are mostly centred on
engagementand include topics such as safety
meeting attendance, safety committee
participation and defensive driving programmes.
Thesearerecorded in our online safety, health
and wellness reporting system.

RECORDABLE ACCIDENTS

Year ended 30 April

2022 2021

OSHA RIDDOR OSHA RIDDOR

us Recordable accidents 190 74 194 114
Incident rate 0.90 0.17 1.07 0.31

Canada Recordable accidents 25 5 29 8
Incident rate 1.49 0.15 212 0.29

UK Recordable accidents n/a 18 n/a 21
Incident rate n/a 0.22 n/a 0.27

RIDDOR (Reporting of Injuries, Diseases and Dangerous Occurrences Regulations) reportable rate is the number of major
injuries or over seven-day injuries per 100,000 hours worked.

OSHA (Occupational Safety and Health Administration] is the measure used to report accidents in the US and Canada.
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CASE STUDY:

NEW NEAR MISS APP IN THE UK
We have launched a new, easy-to-use
app inthe UK forour people to report
safety near misses. The app can

be used by any employee, does not
require a loginandis automatically
downloaded to our employees’

work devices.

Employees can remain anonymous
when using the app if they wish, and
we encourage them to reportany near
miss they see, however small or
seemingly trivial. For all near misses
reported we are donating £2 to the
mental health charity, Mind.

e

NEAR
MISS
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CASE STUDY:

NEW APP TO ENHANCE
ENGAGEMENT WITH OUR TEAM

We know that relevant and consistent
communication grows team engagement
and improves connections within our
business. We also know from our
employee survey that our people want to
be more connected to the business, our
plans and progress. To tackle these two
topics head on, we launched ‘Interact’
our new internal engagement app for
North Americain December 2021. This
is similar to the UK's Interaction app
which has proved effective in enhancing
communication across the business.

The app provides updates on company
news, insights from leadership and the
ability to connect socially with Sunbelt
colleagues. Itis available on all Sunbelt

THE ENVIRONMENT

mobile devices and also personal devices.
Since launch c. 7,300 employees have
started to use the app.

Interact has several channels offering
information on various parts of the
business and specific topics including:
our safety programme, Engage for Life;
human resources information, including
support tools for team member well-
being; leadership messages; Sunbelt
Rentals news; our social channel, Team
Member Shoutout, which allows team
members to connect and share kudos and
praises with fellow colleagues; and Team
Sunbelt Social for social engagement
among team members.

SUPPORTING OUR CUSTOMERS ON SAFETY
We promote our safety-first culture with our
customers and provide training for them on the
safe use of our rental fleet. We have c. 40
colleagues focused on customer training and we
are working to enhance our customertraining
department further. We see thisas an area of
added value for our customersand away to
enhance safety with those we work with and
across our sector more widely.

OUR COMMUNITIES GOVERNANCE APPENDICES
¥

We offer a range of training courses, including
trainthe trainer options and operator training for
arange of equipment such as aerial platforms,
forklifts and earth moving machines. Issue-
specifictraining includes safe scaffolding;
working at height; lock-out, tag-out; traffic
control; confined spaces; laser-scanning and
surveying; and propane handling.

HUMAN CAPITAL
oQo

(N

DEVELOPING OUR PEOPLE

The skills of our workforce contribute directly to
oursuccess. Whatever levelan employeeis atin
the business, we aim to train them to improve
their skills and give them opportunities for
career development. To keep the best talentin
the business, we need to match our people’s
careerambitions by providing a clear route for
progressand development.

Our Sunbelt 3.0 strategy establishes significant
growth goals and we need to ensure we have

the correct training structure in place to deliver
aworkforce that can match our growth plans. We
offerawide range of technical, sales, management
and leadership training toallemployees.

Forourlargest group of employees, skilled
trades, we have two main approaches to develop

' T {  CONTENTS

talent within Ashtead: career pathing and career
progression. Career pathingis about providing
employees with a clear promotion pathway
within the business. For example, foradriver or
technician to become a store manager, we have a
career pathway with associated training courses
that provide the skills needed for the next step on
that particular career pathway. With this option,
anambitious employee can see the route they
need to take to develop their career towards a
more senior, managementrole.

Forthose that want to progress within their
specific job area, we offer career progression.
Within our skilled trades employee group, this
provides a clear progress path that will enhance
an employee’s skills, ability and experience
within theirtrade or job role. For example,
technicians can achieve four skill levels, with
each level requiring progressively more in-depth
and expert skilland knowledge. To pass from one
level to the next, the employee has to passan
evaluation that shows their skills match the next
step on the ladder.

Forfrontline leadersin our store network and
otherleadersin central operations, we offera
range of leadership or senior leadership training.
These courses ensure our leaders are equipped
with the skills to deliver on our business strategy.
Theseinclude inclusive leadership, coaching,
performance and financial management,
training skills and customer experience.

EMPLOYEE ENGAGEMENT

Getting ongoing feedback on how our staffare
feelingand then making any changes necessary,
is crucial to maintaining a happy and fulfilled
workforce. We pride ourselves on having a strong
culture, with a strong sense of purpose amongst
ourteam members who take their responsibilities
to assist customers and communities seriously.
Thereisalsoastrongsense of pride inajobwell
done, such aswhenwe are helping people get
back to normal after a natural disaster. We now
hold regular employee surveysin North America

Ashtead Group plc Sustainability Report 2022
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and the UK, which have received excellent levels
of response. We have been delighted with the
results so far, which show a high degree of
employee engagement and satisfaction but
highlight areas where we canimprove.

In North America, our Express Yourself Survey
received an 84% participation rate with an 88%
engagementscore. Inthe UK, participationin this
year’s survey was 81% with an 83% engagement
rating. The majority of team members reported
asense of pride, would recommend Sunbelt as
anemployer to family, that their managers care
about safety and that they trust their manager to
doagoodjob. We analyse the results from the
survey and identify areas for improvement,
developing action plans down to a local level.

WORKFORCE TURNOVER

We aim to hire the best people, train them well
and look after them. This ensures our employees
provide the best customer service. We investin
our employees and aim to retain them in the
Group sowe can build on the skills base we have
in the business.

Oursector generally suffers from high turnover
rates, especially in some of our skilled trades,
such asdriversand mechanics. Ourvoluntary
staffturnoveris 18% in the US [total staff turnover
is 21%), 22% in Canada (total staff turnoveris 28%)
and 22% in the UK [total staff turnoveris 25%).

STAFF TURNOVER (%)
25 o2
21 G2 21 21
77
2020 2021 2022

W uyus M uk M Canada

Calculation

Staffturnoveris calculated as the number of leaversin
ayear (excluding redundancies] divided by the average
headcountduringtheyear.

4

{  CONTENTS >

""’

Ouranalysis shows that around two-thirds of
turnover happens within the first two years of an
employee starting towork for us. As a result, we
are putting our effortinto improved recruitment,
which means finding the right employees for
theright openings. We are also reviewing and
redesigning our employee onboarding to ensure
new recruits get the supportand guidance

they need from the very beginning of their career
with us.

RECOGNISING OUR PEOPLE’S CONTRIBUTION
Payand benefits is one of the most significant
factorsinattractingand retaining the best people.
Ouremployees’ pay and benefits is made up of
competitive fixed pay and a range of benefits and
incentive programmes to motivate employees and
support our business’ success. Sunbelt UKisan
accredited Living Wage Employer while in North
Americawe have adopted a Leading Wage
approachtoensure allemployees are paid an
hourly rate in excess of the State and Federal
recommended rates and ata level whichis
competitive to the market. These rates are
regularly reviewed to ensure they remain
competitive and adjustments to the rates are made
inorderto keep up with the market. In addition,
while the US lags the UK on parental leave, we are
aleaderinthe USrentalindustryin thisareaand
introduced a Paid Parental Leave (PPL) benefit to
US team members beginning January 2022. This
policy applies to either parentandisin effectany
time during the first year for births, adoptions, or
placements of foster children.

Furthermore, with the launch of our Sunbelt 3.0
strategy, we introduced anincentive arrangement
forwhich a componentisdirectly related to ESG
performance. Under this arrangement, 10% of the
reward opportunity relates to maintaining our
excellent level of employee engagement, and a
further 10% of the reward opportunity relates to
achieving a 15% reduction in our Scope 1and 2
carbon intensity metrics by April 2024, compared
with a base year of 2018. The incentive opportunity
includes team members throughout the business.

Ashtead Group plc Sustainability Report 2022
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Ourgoalistorespectour collective experiences  “The Sunbelt Diversity, Equity and Inclusion Task Force represents

Asht

SOCIAL OPPORTUNITIES

%

DIVERSITY, EQUITY AND INCLUSION
Providing equal opportunities forallis a priority
for Ashtead and we do not discriminate on the
basis of a protected status, such as sex, colour,
race, religion, native origin or age. Inthe USwe
are required by law to monitor ethnicity in our
workforce and we maintain a diverse workforce
with 30% of the US workforce identifying
themselves as being non-white, as shown in the
table below. We are committed to providing
opportunities for people from all ethnic groups.

and unique perspectives from across the
Group. Despite working in a traditionally white
male-dominated sector, we are striving to make
ourworkforce more diverse. We want our
people to reflect the communities that we work
inand recruit from. With this in mind, we have
strengthened our approach to diversity during
theyear.

Diversity, Equity and Inclusion Task Force

Our newly established Diversity, Equity and
Inclusion ['DEI') Task Force in the US held its
first meetingin January 2022. The Task Force
consists of 14team members from around the
US, each leading alocal DEl chapter. Currently
there are approximately 450 members. William
F. White, our Canadian business, hasits own
DElTask Force with seven members.

US DIVERSITY BY JOB TYPE

eq
group

Women Non-white  Overall diversity

Senior and mid-level managers 13% 14% 24%
Professionals 33% 30% 49%
Sales team 14% 20% 31%
Administrative support 45% 27% 58%
Skilled trades 1% 39% 39%
Total 10% 30% 37%

Data provided is for the US only, based on the Group’s most recent Equal Employment Opportunity
submission as at 30 April 2022. Overall diversity represents the percentage of employees who identify as
women and / or as Hispanic or Latino, Black or African American, Native Hawaiian or Pacific Islander,
Asian, American Indian or Alaskan Native or Two or More Races.

d

our organisation’s commitment to support and respect both team
members and customers. As part of Sunbelt 3.0, we have been
charged to lead by way of ESG, and that social componentis in motion
with the creation of the DEI Task Force, WISE (Women: Inspired,
Supported, Empowered), and the veterans programme. Sunbelt
Rentals is becoming more innovative in our way of thinking and
fostering connections within our communities in ways we have never
done before, and it’s exciting to be part of that change.”

Matt Jackson, District Manager and President of the DEIl Taskforce

One of the first activities of the Task Force was to
developandroll outa DEI playbook forall
Sunbeltteam members, outlining our approach
todiversity, what it means and our plans in this

area. Training was also developed and rolled out.

Allmembers received training during the first
half of 2022, as well as all leaders from across
the Group who attended the Senior Leadership
Meeting in April 2022. We plan to deliver DEI
training to the whole US workforce.

WISE women - employee resource group

We also established an employee resource
group to supportwomen in our North American
operations. The group is called WISE (Women:
Inspired, Supported, Empowered) and met for
the firsttime in late 2021 to establish the group’s
mission, vision and values statement. The
resource group is seeking new members.

New diversity strategy in the UK

Our UK business’ DElworking group is called
‘Let's Talk Belonging”. The group has around 20
equality, diversity and inclusion ambassadors
across the UK who promote diversity within the
business. The UK business launched a three-
year diversity strategy, as part of Lead with ESG,
concentrating on five main areas:

. fairpolicies, processes, systems and training
forall;

. supportforall those beginning and
progressing their career with us;

. enabling everyone to feela part of a single
Sunbeltteam;

. working towards greater diversity across all
business units, functions and levels; and

. using data and metrics to deliver
understanding and improvement in our
diversity journey.

Ashtead Group plc Sustainability Report 2022
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WORKFORCE BY GENDER

Ourworkforce reflects the nature of our
business, the industry in which we operate and
the markets we serve, with just 12% of the
Group's workforce being female. A significant
proportion of our workforce are mechanics,
technicians and drivers, virtually all of whom
have been male historically. Therefore, while
across our workforce we seek to promote
increasing proportions of women in the business,
and we have seen success in some areas of our
business such as within professional functions,
salesand customer service, we recognise that
some roles will continue to attract fewer women.

THE ENVIRONMENT OUR COMMUNITIES GOVERNANCE APPENDICES

Ashtead pays men and women the same salary
forthe same role with the actual remuneration
being based on skills, experience and
performance.

EMPLOYEE WELL-BEING

Itis crucialthat ourworkforce is a healthy one,
both physically and mentally, and we work hard
to look after our people and help them look after
themselves. When our staff are on top form, they
provide the best service to our customers. We
arealsothereto helpwhentheyfind themselves
indifficulties. At no time were our efforts in this
area more apparent than during the pandemic
when we prioritised our employees’ well-being

We will continue to prioritise recruiting the best atalltimes.
people forevery role but are working to make it
easier for more women to join the organisation.
We believe that in doing so, we will move
towards achieving a greater level of women's
representation across the Group at all levels
starting from the grassroots of our organisation.
WORKFORCE BY GENDER
Male Female Female % CASE STUDY:
LET’S TALK MENTAL HEALTH

Number of employees Inthe UK, our Let's talk Mental Health
Board directors 5 4 44% programme aims to remove stigma
Senior management 30 8 21% surrounding mental health issues and
All staff 19,199 2,560 12% create an environment where everyone

- feels they can talk openly with one of our
Full-time 18,983 2,485 12% trained rzentalhealfhfiritaiders if they
Part-time 216 75 26% need to.
By region :
US 14,422 1646 10% TthKbusmess has mprethan 50

trained mental health first aiders who are

Canada 1426 256 15% available to any employee to talk about
UK 3,351 658 16%

causing them worry or distress.

how they feel orissues that might be
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Alongside our first aiders, the programme
raises awareness of mental health issues
more widely across our workforceand is
delivering mental health awareness
training for line managers to enhance
their knowledge and support skills. More
than 150 line managers have received
mental health awareness training and we
expectallline managers to have
completed the training by the end of 2022.

MENTAL HEALTH

[

—
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THE
ENVIRONMENT

WHY IT MATTERS

Protecting the environment is not just the

right thing to do; we believe it will also bring

us significant competitive advantage. As we
have already discussed, renting is the most
environmentally friendly way to use equipment
and investment in greening our fleet will meet
increasing demands from customers for the
lowest environmental impact solutions.

KEY ACTIONS AND INITIATIVES

As stated, our primary environmental
goalistoreduce our Scope 1and 2 carbon
intensity per $m of revenue by 35% by
2030andto hitaninterim target of 15%
by 2024'. We are focusing our effort on
company-owned vehicles, which account
foraround 80% of our greenhouse gas
emissions from operations. We continue

towork as a partnerin innovation with our
equipment suppliers to develop and bring
to market more efficient, electricand
lower-impact machines. We are also
increasingly delivering integrated and
environmentally responsible rental
solutions for our customers.

UNSDGs:
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PROGRESS

-22%

Our Scope 1and 2 carbon intensity of 42.2tC0O,e
per $m of revenue was 22% lower than our
benchmarkyear!

20%

Approximately 20% of our rental fleet is comprised

of battery, electric, hybrid and solar powered assets.

Theseinclude assets such as electric scissor lifts
and tower lights

APPENDICES
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“We believe that protecting the
environment and investing
in the greenest rental fleet
possible will deliver competitive
advantage for our business.”

LOOKING AHEAD

InFY 2023, we willtake delivery of a range of electric
light and heavy commercial vehicles (EVs) as we
test EVsin our operations.

Toenhance our carbon reporting, we are measuring
Scope 3 carbon emissions from our supply chain and
customers’ use of our equipment.

1 Carbon intensity reduction target relates to Scope 1and 2
emissions compared with a benchmark year of 2018.

Ashtead Group plc Sustainability Report 2022 P
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OUR ENVIRONMENTAL ROADMAP

NEAR TERM
TARGET: 15% BY 2024
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i and dynamic
i telematics
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i vehicle
i transition
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i mapping
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MEDIUM TERM

¢ Changein heating/hot
i waterinfrastructure

i Stepchangeinservice/
i salesvehicle

i procurement &

i purchased electricity

{  CONTENTS >

LONG TERM
GOAL: 35% BY 2030

i Migration to alternative
energy for HGVs/tractors

i Allnewvehicles use
i alternative energy
i sources

i Completion of retrofit
i ofheatingandhot
: waterinfrastructure




INTRODUCTION OUR PEOPLE

THE ENVIRONMENT CONTINUED

CLIMATE CHANGE
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LEADING AND PARTNERING IN INNOVATION
Aswellas maintaining one of the most modern
fleets of rental equipment in the industry, we
have invested heavily in one of the widest ranges
of green equipment on the market, including
electricand low or zero-emission models.

Approximately 20% of our rental fleet is powered
by alternatives to traditional diesel power,
including battery, electric and hybrid options.
The large majority of our diesel-powered fleet
also meets the most stringent North American
and European emissions standards (see_
greening our rental fleet).

THE ENVIRONMENT OUR COMMUNITIES

However, we are not content with simply being a
buyer of next generation equipment; we want to
influence and support our larger suppliers to
accelerate the shifttoa low-carbon economy.
We work closely with them to help them design,
develop, trial and bring to market innovative,
environmentally sustainable equipment,
including electric versions of the most widely-
used pieces of rental equipment.

INFLUENCING THE MARKET
We are inagood position to influence how new
products are developed and used. We have
hundreds of thousands of rental customers and
are alsoamajor buyer of equipment from large
manufacturers. We are therefore in a perfect
position to understand customer demand for
greener equipment, appreciate the everyday
demands made of equipment and support
manufacturers to meet these requirements with
their product development. At the same time, our
desire toinvestin newand greener technology
demonstrates to manufacturers there is demand
fortheirnew products. Finally, by bringing new
products to awide audience of customersin the
rental market, we help develop acceptance of
new equipment and drive further demand.

<

CONTENTS >

CASE STUDY:
INVESTING IN GREENTECH

As part of our investment in supporting the
transition to a lower carbon economy, we have
also made certain targeted investments. For
example, we have invested in Viridi Parente,

the parent company of Green Machine and

Volta Energy. Green Machine is involved in the
development of mobile electrification applications
through the use of lithium-ion technology, while
Volta is developing stationary applications for
distributed energy storage systems. We have
beenworking with Green Machine as part of our
partnership with Bobcat on the development of a
battery-powered skid steer, and by supporting the
development of their battery technology we are
looking to progress the battery technology
capabilities within our equipment.

We are proud that there is also a social element to
this investment. Viridi Parente is based in Buffalo,
New York and in developing their facility, has made
a significant investment in the local community,
converting an abandoned General Motors’ plant
into a hub for greentech jobs and community
organisations.

Ashtead Group plc Sustainability Report 2022
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WORKING WITH CUSTOMERS

Ourfocus oninnovation does not only relate
toworking with suppliers on new equipment.
Increasingly, we are helping our customers
with rental solutions that minimise their
environmentalimpact. In this way we help
our customers meet their own environmental
and climate goals.

Our solutions include: solar, hybrid and
battery-powered generators, lights and charging
facilities; energy storage solutions; battery and
electric-powered tools and machinery;
ecologicalaccommodation units; smart power
solutions that reduce emissions from project
sites; and ground protection that reduces the
environmentalimpact of foot and vehicle traffic.

We are also focused on how we canwork with our
customers to use existing technologies to reduce
environmentalimpact. For example, through
combining diesel generators with battery
storage units to enable optimum generator
usage over shorter periods, and therefore
significantly reduce fuel usage and emissions.

BENEFITS OF ASHARING ECONOMY

The rentalindustry embodies the sharing
economy and there are clear benefits of rental
over ownership from a costand environmental
point of view. For many years, as Ashtead has
grown, we have advocated how rentalis a
cost-effective, convenientand reliable
alternative to ownership for our customers.
Rental allows companies to concentrate on their
core businesswithout the need to invest capital
inassets, maintenance, transportand
employees for a fleet of equipment.

THE ENVIRONMENT OUR COMMUNITIES

The growth inour business and increasing
rental penetration rates in our markets show
that customers are increasingly convinced of
these benefits. More recently, the climate crisis
has brought the environmental benefit of
rentalinto the spotlight. Our beliefis that rental,
and the sharing economy more widely, is
critical to addressing some of today's
environmental challenges.

Aligned with a circular economy

We believe renting a well-maintained piece of
equipmentratherthan owningit, isan inherently
more sustainable choice. The rental model
successfully delivers on many aspects of the
sharing economy:

- reducing resource consumption and waste;

reducing emissions through shared use of
efficient products;

extending equipment lifespan through optimal
maintenance, repair and refurbishment; and

recycling or repurposing equipment when it
reaches the end of its life. When equipment
reaches the end of its service life with us it will
usually have manyyears of use leftand we sell
itinto the secondary marketplace.

GOVERNANCE

APPENDICES

CASE STUDY:

ZERO-CARBON SOLUTIONS FOR THE
COP26 AND G7 MEETINGS IN THE UK
Atthe COP26 Climate Change Conference
in Glasgow in December 2021, we delivered
arange of greener equipment solutions.
These included a fleet of 35 electric bikes
for carbon-free travel around the Summit,
120 electric telehandlers and powered
access machines, and 50 solar lighting
towers. We also provided the world’s first
completely off-grid, portable, EV charging
solution for vehicles transporting
dignitaries during the meeting. The solution
ensured diesel-free transport by using
innovative battery storage units backed up
by the latest Stage V on-demand generators
powered by locally sourced, renewable
hydrotreated vegetable oil (HVO’], a diesel
alternative that reduces carbon emissions
by 90%.

{  CONTENTS >

We also provided infrastructure solutions
forthe 47th G7 Summit. Working across two
transport and logistics hubs we provided
low-emission plantand solar lighting to
minimise emissions and virtually eliminate
operating noise. Security teams were
housed in ourenergy saving eco welfare
cabins, which were linked to smart
on-demand power generators running on
HVO, which saved the equivalent of
63,700kg of carbon compared to traditional
fuels. Our new electric bike fleet was also
used for sustainable travel between
Summit sites.

Ashtead Group plc Sustainability Report 2022
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OUR CARBON IMPACT

Ourindustry hasanimportantrole to play
inreducing energy consumption and hence
carbon emissions, both through bringing
greenertechnologies to market and delivering
the benefits of a sharing economy. However as
we are a growing business with ambitious
expansion plans, our absolute greenhouse gas
((GHG') emissions will necessarily increase in the
near term. We continue to evaluate how best we
can limit thatincrease and mitigate the impact,
and while our absolute carbon emissions will
increase in the near term, we are committed to
asignificant reductionin our carbon intensity.

Energy consumption

The Group's direct energy consumption arises
predominantly from the diesel and petrol used
inourvehicle fleet, the gas consumption used
inour facilities and our purchased electricity.
In North America, due to the size of our
operation, we collect data from the significant
vendors and then use this to estimate emissions
attributable to the balance, with approximately
8% of our consumption estimated in the year
ended 30 April 2022. In the UK, we collect data
from all Scope 1and 2 suppliers and hence,
thereis no estimation involved.

Greenhouse gas emissions

Our Scope 1 (fuel combustion and operation of
facilities) and 2 (purchased electricity) GHG
emissions are reported opposite.

The reduction in the Group’s Scope 2 [purchased
electricity) emissionsin 2022 is as aresult of the
UK sourcing electricity from renewable sources
which are REGO (renewable energy guarantees
of origin) backed [see sourcing renewable
energy). Asaresult, Scope 2 emissions in the UK
have been largely eliminated during 2021/22 with
the remaining emissions relating toa small
number of locations where energy is sourced
throughathird party. Inthe USand Canada,

we are working to adopt similar arrangements.

Our level of GHG emissions varies with our
activity levels which are reflected in our revenue
levels. Accordingly, we have concluded that the
most appropriate intensity ratio for Ashtead

is revenue intensity. Our intensity metric is
therefore carbon emissions per million dollars
of revenue (tC0O,e/$m).

Ona constant currency basis (using thisyear's
exchange rates) ourintensity ratio has reduced
by 22% from 54.0 in our baseline year of 2018 to
42.2in2021/22.

EXPANDING OUR EMISSIONS REPORTING
Historically we have not reported Scope 3
emissions due to the difficulty in gathering
accurate and reliable information. We are
working to quantify our Scope 3 emissions so
we can monitor these and report on them in the
future. The majority of these arise through our
customers’ use of our equipment on their sites
and projects, emissions from the use of sold
rental equipment subsequent to our ownership
and the embedded carbon in our supply chain.
Consequently, they are based on broad
assumptions which are inherently difficult to
validate. Accordingly, our Scope 3 emissions
will always be subject to a significant degree

of estimation uncertainty.

GOVERNANCE APPENDICES

While we are focused on reducing the carbon
emissions which arise from the use of our
assets, we nevertheless believe that they are
likelyto increase as we grow over the medium
term until technological advancements and
increased manufacturing capacity reduce
reliance on the diesel engine. Instead, given the
lack of alternative assets available today and
limited manufacturing capacity, we expect any

MWH
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transition to happen gradually. We will seek to
manage this transition in a similar manner to
how we managed the transition from Tier O to
Tier 4/5 diesel engines from 1994 to 2018. On
average, we own assets for seven to eightyears
and therefore expect the full transition of our
fleetwill only occur over the longer-term.

2022 2021

Renewable Non-renewable

sources

sources Total Total

Consumption of fuel

- 1,239,489 1,239,489 1,183,275

Consumption of purchased electricity

8,346

77,640 85,986 82,904

Total energy consumption

8,346

1,317,129 1,325,475 1,266,179

Energy consumption from the Group’s lighting, grip and lens business in Canada are not included. We believe that these
are immaterial to the Group's overall energy consumption but are working to collect this data going forward.

SCOPE 1 AND 2 EMISSIONS'

2022 2021

Scope 1

tCO,e/year? 302,843 288,438

Scope 2

tCO,e/year? 26,977 30,532

Total

tCO,e/year? 329,820 318,970

Notes:

1 Inorderto calculate the GHG emissions and total energy consumption in MWh, we have used the GHG Protocol
Corporate Accounting and Reporting Standard (revised edition), together with emission factors from the UK
Government’s GHG Conversion Factors for Company Reporting 2020, as well as the US Environmental Protection
Agency. Emissions have been measured using a ‘market-based method".

tCOse/year defined as tonnes of CO; equivalent per year.

CARBON INTENSITY RATIO

Emissions per $m of revenue (tC0O,e/$m)
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ENVIRONMENTAL OPPORTUNITIES
v
ELECTRIFYING OUR COMPANY VEHICLES
Approximately 80% of our Scope 1and 2
carbon emissions come from our vehicle fleet.
We drive over 285 million miles each year
delivering and collecting our rental equipment
with a fleet of over 14,500 company vehicles.
Tackling emissions from our vehicle fleet is the
main way we will hit our 2030 target to reduce

carbonintensity by 35% and we are doing this in
two ways:

- usingthe vehicles that we have in the most
efficient way possible. We do this through
onboard telematics to monitor driving
efficiency, location-based tracking of fuel use
and CO, emissions, speed limiters, route
optimisation, load optimisation, optimal
maintenance schedules and fuel efficient tyres
andtyre pressure monitors; and

- shifting ourvehicle fleetaway from
traditional fossil fuels to alternative fuel
types. For example, we are working with our

manufacturers to testarange of EVs for the

é!_ﬂ
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business across our sales, service and
delivery fleet. Thisis an area that will deliver
significant carbon savings but will take longer
to establish and require significant capital
investment, both in relation to the purchase
of the vehicle butalso in developing the
charginginfrastructure.

In North America, we have started trialling

Ford e-Transitvansand have also ordered 10
fully-electric Class 8tractors. The tractors from
Peterbilt and Freightliner will allow us to start
assessing the benefits and challenges of running
fully-electric heavy trucks in terms of mileage,
efficiency, cost and maintenance. All our Class 8
trucks will operate in stores in California where
distances between our stores and customers are
shorterand more suited to EVs.

By far our biggest commitmentis anorder of up
to 700 Ford F-150 ‘Lightning’ electric light duty
trucks. Thiswillaccount for a significant portion
of our fleet of around 2,500 Ford F-150s.

SOURCING RENEWABLE ENERGY

Inthe UK, we already use 100% certified
renewable electricity across our store network.
We are also looking to transition to renewable
power sources in North America, including
options to generate renewable electricity directly
atourstores.

~ )

<

InFebruary 2022, our first solar power
installation went live at our Warner Robins store
in Georgia. We have installed 108 photovoltaic
solar panels at the store, which will produce
almost 100% of its electricity needs. Energy
simulations for the installation estimate annual
electricity production of 63.5 MWh, delivering
savings of 45 tonnes of CO, emissions, whichis
the equivalent of planting more than 1,000 trees.

GREENING OUR RENTAL FLEET
Everyyearwe invest millions of dollars in new
equipmentand fleet which produces less
carbon, less particulate matterand needs less
maintenance and servicing. We work closely
with our suppliers to develop the next generation
of equipment, constantly innovating, trialling
and improving on today's technology.
Consideration of maintenance and servicing
requirements as well aswhat happens at the end
of aproduct’'s usefullife are a key part of this
process, as we believe that true sustainability
needs to consider a holistic, whole life cycle
approach. Wereplace ourrental assets every
sevento eightyears and aswe retire older
equipment, the new equipment we buy delivers
efficiencyimprovements. But we do not simply
rely ontheseincrementalimprovements.

CONTENTS >

GROUP FLEET COMPOSITION

Fossilfuel oo
EleCtriC oo, ..
Other, inc. non-powered ...
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We have anintentional focus oninvesting in next
generation, low and zero-emission technology
including battery, electric, solarand hybrid
options. We already have one of the most
comprehensive ranges of green equipment
available in the market and we are committed
toworking closely with allour suppliers to help
them develop the most environmentally
sustainable equipmentthat we can then buy.

Inaddition, we have developed partnerships
with suppliers tointroduce alternative energy
and fuel solutions for our customers. HVO
(hydrotreated vegetable oil) fuelis manufactured
from 100% renewable and sustainable waste,
ethically sourced and derived from raw
materials. HVO canreplace diesel with no
changes required to the engine or operational
infrastructure andis legal for road and non-road
use. It has been proven to create a 90% reduction
in net carbon emissions (CO,e) over the entire life
cycle. Several of our UK national customers have
already made the switch.

WASTE AND WATER

Reducing waste going to landfill, increasing
recyclingand reducing water use are all part
of Lead with ESG. We are strengthening our
processes in these areas and establishing
metrics and targets.

Tomore accurately assess the volumes of
waste we generate and recycle, we are working
with our waste contractors across our 1,200+
locations. We are actively pursuing programmes
toreduce the volume of waste we produce inall
ourterritories. We are working with suppliers
toreduce the packagingincluded with products
we procure and are partnering with suppliers

to develop takeback programmes for equipment
packaging and protective materials. We offer
recycling atour owned rental sites, partnering
with suppliers to enhance the recyclability

of products.

Reducing water use where it matters
Ourapproach towater stewardship is to focus
our efforts where wateris scarce. We have used
the World Resources Institute’s Aqueduct tool,
which helps organisations identify their water
risks, to map where we are operating in areas
of water stress or high-water stress.

Across North America, 26% of our stores are
inareas of water stress or high-water stress,
specifically those in California and the south-
west and central states of the US. This provides
ablueprint forwhere we are targeting water-
saving initiatives by introducing technology to
help reduce water useinthese areas. We are
completing a similar exercise for our UK
operations to give a complete picture for the
whole Group.

Water saving initiatives available to us include the
use of closed loop wash systems where we reuse
water many times over, as well as water recovery
systems where we capture water run-off for use

within wash-bays.
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OUR “Our communities are an
extension of our people and their

co M M U N ITI ES families. We strive to always

HEVLE: ﬁ‘i’ssi_tive impact.”

WHY IT MATTERS

With more than 1,200 stores, we are
presentin a lot of local communities.
We strive to always have a positive
impact and do this through job
creation, charity support, volunteering
and responding to emergencies.

KEY ACTIONS AND INITIATIVES PROGRESS LOOKING AHEAD

We continue to open new stores, bringing We will continue our work with our charitable
opportunities through recruitment, economic partnersto supportour communities.
activityand a new avenue for local support into
these communities. Our emergency response  During Sunbelt 3.0, we planned to open 298 new
team continued to grow and we were able to _locat\oms, offering more pos_5|b|L|t|esfor positive
. _— impact through career creation, volunteering,

support, often as afirst responder, in times of . :

N L. supporting local causes and responding to
crisis. We maintained some of our long-term emergencies
charity partnerships, investing in key
initiatives and supporting through our
employee volunteering days.

Recognised as a Top-50 military-friendly employer

UNSDGs:

8 DECENT WORK AND 10 REDUCED 11 ‘SUSTAINABLE CITIES
ECONOMIC GROWTH INEQUALITIES AND COMMUNITIES

ﬁ/i ‘%’ ﬁE@ﬁ
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Sunbelt 3.0 established a planto open 298 new
stores in North America by 2024, extending our
footprintinto new markets and building out our
clusters further. As we open more stores in new
locations, our opportunity to deliver positive
impactin our local communities also grows.
Alongside community supportand investment,
we consider it our responsibility to recruit locally
as much as possible, providing economic
opportunity and skills development for local
people, including afocus onveterans and people
notin education, employment or training.

COMMUNITY ENGAGEMENT
Working with localand national charities is
important to us, but the value we can bring to
communities is broader than just supporting
charitable causes. The social value generated by
our operations, our employees volunteeringin
local communities and providing disaster relief
intimes of crisis, are all ways that we support
and engage with the communities we serve.
Abig part of our community impact comes from
recruiting from the local community, especially
localyoung people and veterans.

Ashiea
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THE ENVIRONMENT

Enhancing employee volunteering

We can support our communities and transfer
valuable skills through employee volunteering.
We have always had a volunteering allowance,
butin 2021/22 we enhanced our volunteering
policy, aligning and improving different
pre-existing policies across the Group.

To further ourvolunteering activities, we are
investigating ways to enhance the employee
uptake of volunteering opportunities and how we
can co-ordinate volunteering activities to have

the greatest positive impact on our communities.

Emergency response in times of need

Inthe event of natural disasters or other
emergency situations, we are often called in as
afirstresponder. We provide equipment and
power to restore services and support clean-up
operations, with the aim of getting communities
upandrunning again as fastas possible.

In North America, we have an Emergency
Response Team [[ERT) which activatesin
response to weather-related disasters, such
as hurricanes and tornadoes, fires, floods and
snowstorms, or other emergency situations
where communities need rapid support.
Every emergency situationis differentand
members of the ERT are experts in their field
and are able to respond with the right quantity
and type of resources for the situation at hand.

OUR COMMUNITIES

n S

GOVERNANCE
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Involvement in the ERT by our employees is
voluntaryand allare ready to deploy ata
moment’s notice in the event of an emergency.
We supportapproximately 20 major responses
eachyear.

The team is exceptionally fast at establishing
operational teams on the ground and dispatching
equipment such as generators, lighting,
forklifts and excavators, drying, heating and
cooling equipment, scaffolding and pumping
solutions. The ERT coordinates our response
from its command centre at our headquarters
in Fort Mill, South Carolina. On the ground,
team members often build a strong bond

with the communities they are supporting,
spending weeks, or even months, aiding in
recovery efforts.

Inthe UK, we have similar capabilities which
were never more evident thanin our response
tothe COVID-19 pandemic, where during an
unprecedented time, we mobilised our team to
deliver awide range of products to build the UK's
network of testing sites.

APPENDICES
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CASE STUDY:
RESPONDING TO COVID-19
Inthe UK, we worked with the
Department of Health to establish a
national network of over 600 testing
sites to support the testand trace
programme over a two-year period.

—
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These testing centres have now been
full demobilised, but used awide
range of equipmentincluding:

Over

66,000

traffic cones and signs

Nearly

130km

N
of fencing and barriers
~ Approximately
2,270
accommodation units
N
: 1,500
\\ N N tower lights

= Wehave received recognition from the
UKHSA (UK Health Security Agency)

UK Health
Security £ b
Agency - F
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RECRUITMENT

With the Sunbelt 3.0 strategy, our Group isin
growth mode. We are targeting 298 greenfield
store openings in North America and have
added 123 locations in 2021/22, 88 of which were
greenfield locations. Recruiting the best new
talentis critical for supporting these growth
plansand this will have a huge positive impact
on the communities we serve.

Ourfocusisonaccurate recruitment which
means finding the right people for the right
openings and accurately communicating to
candidates what the job entails alongside the
benefits of working for Sunbelt. To deliverin this
areawe have expanded our recruitment team
with 20 new recruiters.

We are also reviewing our onboarding processes
toenhance the employee experience in the
first 18 to 24 months of working with Sunbelt.

GOVERNANCE APPENDICES

We experience the highest levels of employee
turnover during this time frame, and beyond two
years employee turnover drops drastically.

To supportour recruitment efforts, we have a
number of training and development
programmes including:

- ourUS Co-Op programme is a six-month
programme where trade school students
canapply their knowledge and skills to
specificjob tasks and demonstrate their
potential to join our team as a technician-in-
training or technician when they graduate
from trade school;

- the Jumpstart Sales programme and
Jumpstart Managerin Training programme
thatidentifies top talent out of college and the
military, and places them through an
accelerated training programme; and

- an Executive Leadership Development
programme.

{  CONTENTS >

UK apprenticeship programme
Ouraward-winning apprenticeship programme
inthe UK continues to take on new trainees for
one to three-year apprenticeships that usually
include external trainingand a formal NVQ
qualification in addition to on-the-job training
with Sunbelt Rentals. There are sixapprentice
streams - plant maintenance, customer service,
driver, electro technical, mechanical engineering
and civilengineering. In 2021, we took on 29
trainees and plan to recruit over 60 apprentices
inthe comingyear. Ourscheme boastsan 85%
completion rate compared to the industry rate
of c. 60%.

Ashtead Group plc Sustainability Report 2022
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Military recruitment
We are committed to supporting veterans and
aspire tobe an employer of choice for military

THE ENVIRONMENT OUR COMMUNITIES

Inthe UK, we were awarded the gold Armed
Forces Covenantin June 2022 in recognition of
our support for the defence and armed forces

GOVERNANCE APPENDICES
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veterans. Around 9% of our workforce inthe US
is ex-military and thisisa numberwe are aiming
togrow. Our goalis for former soldiers and
sailors, airmen and marines, to be abletofind a
fulfilling workplace at Sunbelt where they can
enrich our culture and contribute to achieving
our goals.

community, and for demonstrating flexibility
towards training and mobilisation commitments
for Reservists and Cadet Force Adult Volunteers.

We are working with the Ministry of Defence
Careers Transition Partnership to actively
recruit those leaving the UKarmed forces into
the Sunbelt family. We also work with the
employment teams of two veterans’ charities -
Walking With The Wounded and Project RECCE
-whowork to supportarmed forces veterans
in many ways, including finding sustainable
employment.

We are fully aware of the benefit veterans can
bring to our business. The skills gained during
active service match well with the skillswe are
looking forin positions across our business,
from our skilled trades to leadership roles.

“You can’t underestimate how
wellyou’'ve beentrainedin the
military. The training is second
to none and military personnel
can accept responsibility and ‘get
the job doneright’. Everything
youworkoninthe forces has
been done to the very highest
quality. The skills gainedin
logistics and moving troops and
fleets of military vehicles and kit
are allvitallyimportantand
highly valued in companies like
Sunbelt Rentals.”

With around 1.4 million people serving in the

US military, the number of military personnel
re-entering civilian life eachyearisinthe
hundreds of thousands. To benefit from this huge
pool of talent while our Company grows, we have
developed a robust programme for recruiting
and retaining veteran employees, which is
based on four foundational pillars: resources;
recruitment; recognition; and retention. More
detail on ourveterans programme can be found
on our website.

CASE STUDY:

SUNBELT RENTALS IS A TOP
MILITARY-FRIENDLY EMPLOYER

Inthe US, Sunbelt Rentals has been
designated as a 'top-50" Military Friendly
Employerin 2022. We achieved a silver award
meaning we scored within 20% of the 10th
ranking employer —an achievement attained
by only select companies. Organisations
achieving Military Friendly Employer status
are assessed on their ability to meet and
exceed standards for veteran recruitment

in six categories: recruiting and sourcing;
policies and compliance; supportand
retention; culture and commitment;
opportunity and advancement; and hiring
and onboarding.

“Sunbelt Rentals is very proud
to receive this recognition.
We value the work ethicand
dedication of our military
employees and are committed
to growing our Veterans
Program to supportthem.”

UK armed forces

Our commitment to employing armed forces
service leaversandveteransis the sameinthe
UKasinthe USand ourbusinesseswork
together onveteran recruitment strategy,
pooling our collective experience and resources.

Brad Lull, Executive VP of Central
Operations

Jim McLachlan, Traffic Management Director,
Sunbelt UK and ex-Royal Corps of Signals,
the UKArmy’s professional communicators
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CHARITY FOCUS:
WEAPONS DOWN, GLOVES UP

We want to build sustainable skills and
employment opportunities wherever we
work and Weapons Down, Gloves Up, a
registered charity that combines boxing
and employability training, is a perfect fit
for Sunbelt UK. Supported by ex-world
champion boxer, Tony Bellew, Weapons
Down, Gloves Up uses the power of sport
to getyoung people off the streets and
into employment.

Since launching in November 2000 in the
north-west of England, the project has
created full-time employment with local
companies for over 100 19-24 year-old
NEETs (Notin Education, Employment

or Training) with a success rate of 100%
staying inwork. The free programme
consists of a six-week gym programme,
four weeks of civilengineering labour
training and a week of supported job
interviews. Atthe end of the programme,
participants receive an official Construction
Skills Certification Scheme card and, what the te

ideally, a position ina local company. This is real

As a strategic partner, we are fully action - and
committed to using our national contracts we are part
to support Weapons Down, Gloves Up - q
helping to train more young people, so the 1S reauy help
project canachieve its ambition of finding lives forthe b
sustainable employment for 1,000

young people by 2023. Andy Wright, CEO Su
-

“l am absolutely

blown away by
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GARY SINISE FOUNDATION

We are inthe seventh year of our partnership
with the Gary Sinise Foundation, which works to
honour America’s defenders, military veterans,

first responders, their families and those in need.

The Foundation does this by creating unique
programmes designed to entertain, educate,
inspire, strengthen and build communities.
Through our partnership, we aim to raise funds
forand awareness of the Foundation’s work.

Specifically, we support the Foundation's
R.I.S.E. [Restoring Independence, Supporting
Empowerment] programme, which builds 100%
mortgage-free, specially adapted smarthomes
for severelywounded heroes and their families.
We supply equipment needed by contractors
building R.I.S.E. projects at no charge.

We also support the Foundation’s First
Responders Outreach programme, which
provides critical funding for America’s
firefighters, police departments and EMTs,
and Snowball Express, a programme serving
the children and surviving spouses of fallen
military heroes.

In2021, we expanded our partnership to

include the Foundation’s newly launched Avalon
Network, a cognitive health and mental wellness
network that provides transformative care to
veterans and first responders expe<ns1:XMLFault xmlns:ns1="http://cxf.apache.org/bindings/xformat"><ns1:faultstring xmlns:ns1="http://cxf.apache.org/bindings/xformat">java.lang.OutOfMemoryError: Java heap space</ns1:faultstring></ns1:XMLFault>